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• Il l inois Solar for All (ILSFA) is a state 
program that brings the benefits of solar 
energy to income-eligible households, 
non-profit organizations, and public 
facilities.

• Il l inois offers this program to meet its 
renewable energy goals and to expand 
solar energy across the state while 
reducing the impact of climate change.

Illinois Solar for All Program Overview
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• ILSFA focuses on the people and 
communities who can benefit the most from 
the solar energy economy.

• ILSFA ensures that all qualified participants 
are guaranteed to see savings on their 
energy bills.

• ILSFA provides incentives to approved solar 
companies called Renewable Energy Credits 
(RECs). These incentives create guaranteed 
savings for participants. 

Illinois Solar for All Program Overview
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Il l inois Solar for All has various options for Ill inois residents to participate in the 
program. Those options are:

• Illinois Solar for All: Residential Solar:  Roof-mounted or ground-mounted panels for 
single-family homeowners and owners of multi-family residential buildings. 

• Illinois Solar for All: Community Solar: Rather than installing on-site, single-family 
homeowners, renters, non-profit organizations, or public facilities can subscribe to a 
solar array within their utility area and earn solar credits on their energy bills.

• Illinois Solar for All: Non-Profit and Public Facilities: Properties occupied by a non-
profit or owned and occupied by a public entity can install an on-site solar project to 
save on energy bills.

Illinois Solar for All Overview
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• I l l inois Solar for All  provides approved solar companies 
with the abil ity to market directly to participants
following guidelines from the Approved Vendor Manual 
and Consumer Protections Handbook.

• Approved solar companies can control how often 
they market to potential  participants.

• Example tact ics  can include:
• Event F lyers or factsheets
• Presentations/Sl ide decks
• Direct  mai lers  or  brochures

• The Program Administrator oversees marketing 
materials distributed to participants by approved solar 
companies and is a resource for marketing-
related questions.

How Does Illinois Solar for All Marketing Work?
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• The Program Administrator provides
pre-approved marketing materials to 
help solar companies promote ILSFA 
to potential participants.

• While pre-approved materials cannot 
be altered in any way, approved solar 
companies are encouraged to print 
and distribute pre-approved materials 
to support their marketing efforts.

Does the Program Provide 
Marketing Materials?

PowerPoint  S l ides

Res ident ia l  So lar  Brochure
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• Approved solar companies can create their own marketing materials using the ILSFA 
logo and approved program language.

• The Program Administrator encourages solar companies to create their own marketing 
materials that are aligned with their services and business region.

• These new materials need to be reviewed by the Program Administrator to ensure 
that the content is up-to-date and accurate prior to being sent to potential 
participants. The Program Administrator is here to support you in your work!

Can Approved Solar Companies Use Their Own Materials?
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• The Program Administrator provides 
messaging guidelines to support approved 
solar companies as they market the program.

• These guidelines help support approved solar 
companies provide more technical  details 
about the program in sales conversations.

• All  language must abide by the statements in 
the Approved Vendor Manual and Consumer 
Protections Handbook to ensure the 
participant receives accurate information.

Does The Program Have Messaging 
Guidelines? Market ing  

Messaging  Provided 
in  the  Approved 
Vendor  Manual

Sa les  Messaging  
Provided in  the  

Approved Vendor  
Manual
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Here are some key things to remember when you are developing materials:

What Are The Best Practices for Creating Marketing Materials?

• Use Effective Headlines
• Effective marketing materials begin with a creative headline to catch the eye of your 

audience. A headline can make or break whether the participant is interested. 

• Be Quick to Tell Potential Participants What They Want to Know
• ILSFA can be a complex program to understand. That ’s why it ’s imperative to highlight 

how the program benefits potential  participants early in your marketing.

• Education is Key to Enrollment
• Clear and concise messaging about how ILSFA benefits and impacts the prospective 

participant makes it  easier to stay on the same page and streamline the enrollment 
process.
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What Are The Best Practices for Creating Marketing Materials?

• Marketing Messages Are About The Participant, Not The Program
• Prospective participants may be referred to your business through Grassroots 

Educators,  or they may f ind you through your own marketing efforts.  At the end of the 
day, your marketing should focus on the participant ’s needs and how they can benefit 
from solar.

• The most compell ing marketing lets your audience know you understand them. You 
understand their unique problem and can convey how the program solves it.

• Offer Multiple Ways to Follow-Up
• Prospective participants often wil l  have questions or wil l  want to think about their 

options before moving forward with solar.  Sharing your business’s telephone number, 
email  address,  and social  media handles gives participants more options to ask 
questions and fol low up with you.
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Delia Perez, an Illinois Solar for All: Community Solar 
participant from the Lawndale neighborhood in Chicago

Video produced in partnership with A Just Harvest.

• Participant success stories are 
often the best marketing tool. 
There is no better way to create 
trust with new participants than 
hearing from someone just like 
them.

• Video testimonials, in 
coordination with the Program 
Administrator, can be used to 
show your company’s experience 
and process.

How Does the Program Use Success Stories for Marketing?



I L L I N O I S  S O L A R  F O R  A L L

Discussion / Q & A
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For ILSFA Marketing questions, please contact 
the Program Administrator:

Emily Chan
Associate, Marketing Communications 
Marketing@IllinoisSFA.com

Isabel Hall
Sr. Associate, Marketing 
Marketing@IllinoisSFA.com

Contact Us!

mailto:Marketing@IllinoisSFA.com
mailto:Marketing@IllinoisSFA.com
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